Help……. How do I annotate?

A: Aesthetics, what does the product look like.
C: Cost, how much does the product cost to buy?
C: Customer, who would buy or use the product?
E: Environment, where would the product be used or stored?
S: Size, how big or small is the product?
S: Safety, how safe during normal use?
F: Function, how does the product work?
M: Material, what is the product made of?
Finish the following sentences for your design
Aesthetics. 
The style of this design is ………

The most notable part of the chair is the ……… because ………

It reminds me of …………..

The …….. area is finished in …….. plastic/wood/metal.

The corners and edges are ………..

The surface is …………..

The shape of the ………… is a …………

(sharp, rounded, flattened, right angled, acute, obtuse, smooth, jagged, toothed, wavy, shoulder, bright, vivid, intense, deep, fresh, rich, gorgeous, patterned, plain, textured, flat rippled, wavy, even, uneven, rounded, heart, star, barrel cylinder, column, oar, shield, sickle, pear, arch, square, curved, circular, eye shaped, egg, oval, triangular, bell, boat, crescent, lens, moon, organic, geometric, curvy, modern, space age, Memphis, modernist, pop, art deco, Bauhaus, art nouveau )

Cost

The costs for the materials are…..

This design will require ………………….. (State amount of material)

To make this part of the project will require …………. (State amount of time)

The amount of skill needed to produce this is …………………

The overall cost to produce an item like this is………….

A final selling price for this product is………………
Customer
This product is aimed at …………………

I see my customer also liking ………………….

My product could also be bought for an organisation because …………….

I would expect to sell …….. (Enter a number) to a single client because……….

The feel this product would convey to its customer is ……………..

(Babies, children, teenagers, adults, boys, girls, grandparents, disabled, sports people, travellers, drivers, holiday makers, gardeners, parents)

Environment
This product would be kept ………………… and used in the ……………

The visual effect my product would have in its environment is ……………… similar to ………………. (State another product you could compare this to.)

I do/don’t not see it as harmful to the environment because………………….

The amount of storage space it would need is ……… because …………………..

This product can enhance the area it is put into by ………………….. (What does it add?)

(Home, kitchen, living room, bedroom, bathroom, garden, greenhouse, factory, shop, playground, sports stadium, lakeside, beach, zoo, street, garage, space, sea and airport)
Safety

This product could/couldn’t harm someone when being used because …………………

The weak/strong bit about this item is/are……………. because…………….

A products safety can only be judged during normal use. Any product if used in a way not intended by the designer can be deemed unsafe.

The effect this product could have on the user or others is…………………….

One area for inspection is the …………………. because…………………..

One clever part of its design is the ……………….. because ……………….

(Stability, traps, sharp bits, loose bits, weak bits, strength to support)
(Its effect on others, crushing, slipping on, and bits that stick out)
Size

The size this product needs to be to function properly is……………………….

In order to save materials the size could go down to …………………..

Other components/parts that could be fitted into this (or this has to fit into) is/are……………….

Its proportions are………………….

It is similar in size to a …………………………….

(Dimension, height, length, width, measure, millimetre 1000mm = 1metre, proportions, diameter, perimeter, edge, large, small, pocket sized, table top, scale model, level, approximate, near, close, distance, layer, shallow, deep, vertical, horizontal, area, outside, inside, along, across, behind, in front, parallel.)

Function.

All products have a primary function, in short the purpose for which they were intended; however most products have a number of further functions.

The main job this product does is………………….

One unique function this product has is …………………..

This item can do several tasks they are………………….

Another function this does is to look attractive.

By having……………. This product also serves to ……………………

Materials

This item is made from………………………………

The material can be supplies in a variety of colours such as………………..

The choice of materials is in keeping with the desired function of the ……………. and will provide a high degree of longevity resisting wear and tear from everyday use.
An alternative material choice for the …………….. would be ……………..

The material used gives a pleasing/harsh/designer (other) feel to the product.
The materials are joined by……………..
The material is shaped using ……………………..process.

The use of this material gives the product a …………………… feel.

(Rigid, stiff, firm, unbending, inflexible, strong, flexible, soft, tender, spongy, plastic, tough, hard, stout, robust, sturdy, hardy, powerful.)
(Properties, what the material will perform.  Hardness: Hard, soft, scratches easily. Durability: Lasts a long time, easily broken. Strength: Amount of force without bending, or breaking.  Conductivity: How well it will transfer energy (heat, sound, electricity) Density: How heavy it appears.  High density, low density.  Surface: Polished, matt, grain, textured, rough, smooth, dimpled.  Flexibility: How much it will bend or change shape and return to its original shape.)
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A High Quality Example - The “Flip It” Folding Chair. 
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Aesthetics: The product looks “industrial” in that you can see how the mechanism works. The mechanism is extremely detailed and finished to a high standard forming the most noticeable part of the chair. The folding mechanism has a “bone” like appearance and looks similar to the elephant’s legs in the famous Salvador Dali paintings. The seating area is finished in translucent plastic and is not particularly different from any other folding chair. The back rest has a handle that forms a unique little “smile” which in the right colour really stands out.

Cost: The “Flip It” chair retails at £99.99. A fair price based on the overall effectiveness of the finished product, the quality feel from its superb construction, the detail within the mechanism that is essential for the proper use and longevity of the chair. The chair’s ability to stack and be stored is excellent, it is very stable and strong, easily cleaned and most importantly very comfortable, in the process encouraging the user to adopt a healthy posture.

Customer: Designed for the young at heart, for the customer who appreciates the finer details. It appeals to the person who wants something different. However the customer could be an organisation that wants to use a number of these chairs, it could help communicate to others a modern feel in the organisations approach and ethos.

Environment: The chair can render the environment in which it’s used far more versatile owing to the fact that it can so easily be stacked or stored. Its obvious, bold, modern appearance enhances its environment in the same way a Philip Starck Lemon squeezer makes your kitchen look altogether more classy. The chair in short can make a dull assembly hall look more high tech and appealing.

Safety: A products safety can only be judged during normal use. Any product if used in a way not intended by the designer can be deemed unsafe. One area for inspection is the folding mechanism .The joining of each of the components that make up the legs and frame are done in such a way that there is no lateral movement or “racking” with no sharp edges or surfaces in evidence. The clever part is in the name, “FlipIT” and that is exactly what you do in order to open and close the chair, hands and fingers could not be further from the mechanism.

Size: It’s not hugely different to any of the folding chairs on the market, but the company have looked very closely at the ergonomics as the “Flip IT” chair is very comfortable indeed. When folded the chair requires very little space and can be easily and neatly stacked up against other flip it chairs, taking up far less space than most existing designs.

Function: All products have a primary function, in short the purpose for which they were intended; however most products have a number of further functions. The “flip it” chair’s primary function is to provide comfortable seating for the user, which it does well. One unique function of the chair is the way in which it folds; this is achieved by flipping the product, which is extremely impressive when witnessed first hand. The chair also brightens up its environment and can say something positive about the customer who bought it.

Material: The seating and backrest are made from injection moulded HDPE, high density polyethylene, a plastic that has good stiffness which suits this products function. HDPE can be supplied in a range of colours and can, as in the case of the flip it chair, be produced in translucent. The frame has been cast in Aluminium to a very high standard with an attractive and durable anodised finish applied in silver. The choice of materials is in keeping with the desired function of the chair and will provide a high degree of longevity resisting wear and tear from everyday use.
The one, half zero rule.

The idea allows you to give any product a score out of 8, by awarding each section in ACCESS FM a ONE, a HALF or a ZERO.  But each score must be justified. For example:

Aesthetics: To give this section a ONE you must list two positive things about its appearance. For a HALF you need to list one positive and one negative. Finally to award a ZERO you need to simply list two negatives.

ONE = + +
HALF = + -
ZERO = - -

Apply to all the sections of ACCESS FM but do not score COST until the very end. The scores from the other sections dictate the score you award COST.  To give the COST a ONE, find two other sections that you scored a ONE; hence you are finding two positives. To award COST a HALF find one section you scored ONE and another ZERO or simply two sections you scored a HALF. To award COST a ZERO find two sections that both scored ZERO. 

Flip It Chair:

Aesthetics: HALF - Do not like the colours - Do like the shape of the frame

Cost: Leave till the end

Customer: HALF + really attracts your attention - May be seen as too modern.

Environment: HALF + Helps environment look more interesting - may not fit in with traditional furniture.

Size: ONE + Ergonomic + Very small when folded

Safety: ONE + Safe folding mechanism + No sharp surfaces

Function: ONE + Superb folding mechanism + Pride of ownership

Material: HALF + Aluminium frame very light and strong - Plastic looks cheap.

Now we consider COST @ £99.99 per chair, I would award HALF:  This score is made up of Material (HALF) and Environment (HALF). The most important consideration is that pupils cannot just judge a product a rip off; they have to justify their opinions.
So the final score: 5/8 for the Flip It chair.
A ½, C ½, C ½, E ½, S1, S1, F1, M ½
